


Over the last decade
Women and Hollywood

has created a community
dedicated to supporting

content created by
and about women. The

community includes press,
influencers, activists,

filmmakers and
many others.



Our consultancy goal
is to activate our
community to support 
and spread the word 
about content that is
in keeping with the
values of Women
and Hollywood.



Our Capabilities Include:

• Screenings and/or events for TV, films, 
and theatre in NY, LA and London.

• Amplify outreach efforts in other media 
markets.

• Social media outreach using:     
W&H website; weekly newsletter;  
Twitter; Facebook; and Instagram.

• Working with client’s social media 
team when appropriate

• Sponsored Ads
• Awards and strategic consulting



Website
redesigned

and relaunched
in May 2018.

June 2018:

40,000 
uniques

60,000 
page views

4,015,626
impressions

40,500,000
impressions

58,500
total followers

1,400
total followers

43,000
impressions

Women and Hollywood’s Reach

3,250
weekly 

newsletter

Time Period: January 2018-June 2018



The Influence of Women and Hollywood



Case Study: Lady Bird (A24)
• Created outreach campaign using

social platforms to amplify word
of mouth

• Created an outreach list including a
variety of women’s organizations in
select cities

• Screenings in NY and LA focused 
on influencers and people affiliated 
with women’s issues.

• Q&A with Greta Gerwig following 
NY screening



facebook

Six posts to
Women & Hollywood’s 
Facebook page

Two paid posts, four 
organic posts

14,500
reach

805
link clicks



Instagram

Nine posts on
Instagram Stories  

1,200
impressions

1,600
impressions

105
engagements

84
link clicks

1,200
reach

10
comments

Two posts on
Instagram Feed





twitter

Melissa Silverstein
(35k followers)

Women and Hollywood
(11k followers)

140,000
impressions

Twitter
campaign
resulted in





You Were Never
Really Here (Amazon)

Created a campaign targeted towards 
Women and Hollywood’s community for 
a pre – release New York screening.

Case Study:

Results
• Full screening- 115 seats.
• Engaged and interested audience.
• Use of social channels: Instagram,

Facebook, and Twitter.





You Were Never Really Here

Coverage
from Women 
and Hollywood



facebook

Focused solely on
organic reach for posts
Posted 3 times
about screenings

1,400
impressions

180
engagements

Utilized Athena Film
Festival’s account to
expand reach for a
singular post.



Instagram

Utilized Instagram 
Stories

2,500 Total impressions

9 Instagram Stories

1,800 Total reach



twitter

All organic social
posts from Women
and Hollywood and
Melissa Silverstein’s
accounts.



Reactions

twitter



Your support made a great
difference. It’s the best opening 
Lynne has had in the U.S. and 
we’re thrilled.

- Bob Berney
Head of Marketing & Distribution,
Original Movies | Amazon Studios



Case Study: Dietland (AMC)
• Pre-launch screening of first 

episode of series in LAQ&A 
with creator and showrunner 
Marti Noxon.

• Twitter chat with Marti Noxon.







We craft custom proposals to meet 
your campaign needs. Fees are 
generated on a case by case 

basis.

Please note that Women and 
Hollywood will make clear on 
all of its platforms that it is 

working on the series in a paid 
capacity.

Please contact 
Melissa@womenandhollywood.com

with all questions.


